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Social Marketing Resources 

Social Marketing Overview  
 
Andreasen, A. (1995). Marketing for Social Change: Changing Behavior to Promote 
Public Health, Social Development and the Environment. San Francisco: Jossey-Bass. 
 
Bryant, C.A., Forthofer, M.S., McCormack Brown, K., & McDermott, R.J. (1999). 
Community-based prevention marketing. Social Marketing Quarterly, 5(3): 54-59. 
 
Formoso, G., Marata, A.M., & Magrini, N. (2007).  Social marketing: Should it be used to 
promote evidence-based health information. Social Science & Medicine, 64: 949-953. 
 
Gordon, R., McDermott, L., Stead, M., & Angus, K. (2006).  The effectiveness of social 
marketing interventions for health improvement: What’s the evidence? Public Health, 
120: 1133-1139. 
 
Grier, S., & Bryant, C.A. (2005).  Social marketing in public health. Annual Review of 
Public Health, 26: 6.1-6.21. 
 
Hastings, G., & Saren, M. (2003). The critical contribution of social marketing: theory 
and application. Marketing Theory, 3(3): 305-322  
 
Hastings, G. (2007). The Potential of Social Marketing: Why Should the Devil Have All 
the Best Tunes?"  Oxford, UK: Elsevier. 
 
Kotler, P. (1997). Marketing management: Analysis, planning, implementation and 
control. (pp. 9 – 32). Englewood Cliffs, New Jersey: Prentice-Hall. 
 
Kotler, P., & Lee, N. (2008). Social Marketing: Influencing Behaviors for Good (3rd ed.)  
Thousand Oaks, California: Sage Publications.  
 
Kotler, P., & Zaltman, G. (1971). Social marketing: An approach to planned social 
change. Journal of Marketing 35, 3-12. 
 
Lindenberger, H., & Bryant, C.A. (2000). Promoting breastfeeding in the WIC program: A  

  Social marketing case study. (2000) American Journal of Health Behavior, 24 (1): 53-60. 
 
Marshall, R.J., Bryant, C.A., Keller, H., & Fridinger, F. (2006). Marketing social marketing: 
Getting inside those “big dogs’ heads” and other challengers. Health Promotion Practice, 
7(2): 206-212. 
 
Marshall, R.J., Petrone, L., Takach, M.J., Sansonetti, S., Wah-Fitta, M., Bagnall-Degos, A. 
& Novais, A. (2007). Social Marketing Quarterly, 4: 47-64. 
 
McCormack Brown, K. (2006).  Defining the product in a social marketing effort. Health 
Promotion Practice, 7: 384-387. 
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McCormack Brown, K.R., Bryant, C.A., Forthofer, M.S., Perrin, K.M., Quinn, G.P., 
Wolper, M., & Lindenberger, J.H. (2000). Florida Cares for Women social marketing 
campaign: A case study.  American Journal of Health Behavior, 24(1): 44-52. 
 
McDermott, R.J. (2000). Social marketing: A tool for health education. American Journal 
of Health Behavior, 24(1): 6-10. 
 
Rangun, V.K., & S. Karim (1991). Teaching Note: Focusing the Concept of Social 
Marketing. Cambridge: Harvard Business School. 

Rothschild, M. (1999). Carrots, sticks and promises: A conceptual framework for the 
management of public health and social issue behaviors.  Journal of Marketing, 63 
(October): 24-37. 

Siegel, M., &  Doner, L. (2007) Marketing Public Health: Strategies To Promote Social 
Change. 2nd Edition.  Gaithersburg, MD: Aspen Publishers, Inc. 
 
Smith, W. (1998). Forget messages…think about structural change first.  Social 
Marketing Quarterly, IV (3): 13-19. 

Thackeray, R., & McCormack Brown, K. (2005). Social marketing’s unique contributions 
to health promotion practice. Health Promotion Practice, 6: 365-368. 

Wayman, J.C., Beall, T., Thackeray, R., & McCormack Brown, K.R. (2007).  
Competition: A social marketer's friend or for? Health Promotion Practice, 8: 134 - 139. 

Wong, F., Huhman, M., Heitzler, C., Asbury, L., Bretthauer-Mueller, R., McCarthy, S., et 
al. VERB™ — a social marketing campaign to increase physical activity among youth. 
Preventing Chronic Disease [serial online] 2004 Jul [date cited]. Available from: URL: 
http://www.cdc.gov/pcd/issues/2004/jul/04_0043.htm.  

Formative Research 
 
Cirksena, M.K., & Flora, J.A. (1995). Audience segmentation in worksite health 
promotion: A procedure using social marketing concepts. Health Education Research, 
10:211-224. 
 
Debus, M.  (1986).  Methodological Review, A Handbook for Excellence in Focus Group 
Research.  Porter/Novelli:  Washington, DC.  Prepared for the Academy for Educational 
Development, Washington, DC. 
 
Dillman, D.A. (2000). Mail and Internet Surveys: The Tailored Design Method.  New 
York, NY: John Wiley & Sons. 
  
Dutta, M.J., & Youn, S. (1999). Profiling healthy eating consumers: A psychographic 
approach to social marketing. Social Marketing Quarterly, 5(4), 4-21. 
  
Hair, J. F., Bush, R. P., and  Ortinau, D. J. (2003). Marketing Research Within A 
Changing Environment. (2nd Ed.).   Boston: McGraw-Hill Irwin. 
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Harris, K.J. (1998). Formative, process, and intermediate outcome evaluation of a pilot 
school-based 5 a Day for Better Health project. Health Promotion, 12: 378-381. 
  
Lefebvre, C., Doner, L., Johnston, C. Loughrey, K., Balch, G.I., & Sutton, S. M. (1995).  
Use of database marketing and consumer-based health communication in message 
design: An example from the office of cancer communications “5 a day for better health” 
program.  In E. Maibach & R. Parrot (Eds.), Designing health messages: Approaches 
from communication theory and public health practice (pp.217-246).  Thousand Oaks, 
CA: Sage Publications.  
 
McCormack Brown, K.R., Akintobi, T.H., Pitt, S., Berends, V., McDermott, R.J., Agron, 
P., & Purcell, A. (2004). School board members’ perceptions of factors influencing 
school nutrition policy decision-making. Journal of School Health, 74(2): 52-58. 
 
Noland, V.J., McCormack Brown, K., Troxler, C., Morrison, S., & Ladd, S. (2004). The 
Florida Five County Physical Activity and Health Nutrition Project: Formative Research. 
The Health Education Monograph Series, 21(1): 46-51.  
 
Parsons, N.P., & McCormack Brown, K.R. (2004). Formative research: The bedrock of 
social marketing. The Health Education Monograph Series, 21(1): 1-5. 
  
Tashakkori, A., & Teddlie, C. (1998).  Mixed Methodology: Combining Qualitative and 
Quantitative Approaches.  Thousand Oaks, CA: Sage Publications. 
  
U.S. Department of Health and Human Services, Public Health Service, & National 
Institutes of Health.  (April, 1992).  Making health communication programs work: A 
planner’s guide (NIH Publication No.92-1493) (pp. 31-540.  Bethesda, MD: Office of 
Cancer Communications, National Cancer Institute. 
http://rex.nci.nih.gov/INTRFCE_GIFS/INFO_PATS_INTR_DOC.htm 
 

Strategy Development & Pretesting 
 

Andreasen, A. (1995). Part Two: Doing social marketing.  In Andreasen, A. Marketing 
social change  (pp. 171-308), San Francisco: Jossey-Bass. 
 
Lefebvre, C., Doner, L., Johnston, C., Loughrey, K.,  Balch, G. I., & Sutton, S. M., 
(1995). Use of database marketing and consumer-based health communication in 
message design: An example from the Office of Cancer Communications “5 a day for 
Better Health” program.  In E. Maibach & R. Parrot (Eds), Designing health messages: 
Approaches from communication theory and public health practice (pp. 217-246), 
Thousand Oaks, CA: Sage.  
 
McCormack Brown, K., Lindenberger, J.H., & Bryant, C.A. (2008). Using pretesting to 
ensure your messages and materials are on strategy. Health Promotion Practice, 9: 
116-122. 
 
Salazar, B.P. (2004). Practical applications of pretesting health education concepts and 
materials. The Health Education Monograph Series, 21(1): 6-12. 
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Salazar, B. P., Bryant, C. A., & Kent, E. B.  (1997). Applications of materials pretesting to 
Florida’s health start program.  Journal of Health Education, 28(6): 357-363. 
 

Segmentation 
 
Forthofer, M.S., & Bryant, C.A. (2000).  Using audience segmentation techniques to 
tailor health behavior change strategies.  American Journal of Health Behavior, 24(1): 
36-43. 
 
Slater, M., Kelly, K.J. & Thackeray, R. (2006). Segmentation on a shoestring: Health 
audience segmentation in limited budget and local social marketing interventions. 
Health Promotion Practice, 7(2): 170-173. 
 
 

Evaluation 
 

Forthofer, M.S. (1999). Evaluation social marketing campaigns: Strategies for assessing 
implementation and campaign impact. Social Marketing Quarterly, 5(1), 68-71. 
 
Kotler, P., & Lee, N. (2008). Social Marketing: Influencing Behaviors for Good (3rd ed.)  
Thousand Oaks, California: Sage Publications, 323-340.  
 
McDermott, R.J., Berends, V., McCormack Brown, K.R., Agron, P., Black, K.M., & Pitt  
Barnes, S. (2005). Impact of the California Project LEAN school board member social  
marketing campaign. Social Marketing Quarterly, 11(2), 18-40. 
 
McDermott, R.J.  (2004). Essentials of evaluating social marketing campaigns for health 
behavior change.  The Health Education Monograph Series, 21(1), 13-20. 
 
Neiger, B.L., Thackeray, R., Merrill, R.M., Miner, K.M., Larsen, L., & Chalkey, C.M. 
(2001). The impact of social marketing on fruit and vegetable consumption and physical 
activity among public health employees at the Utah Department of Health. Social 
Marketing Quarterly, 7(1), 9-28. 
 
Plant, A., Montoya, J.A., Rotblatt, H., Kerndt, P.R., Mall, K.L., Pappas, L.G., Kent, C.K. 
& Klausner, J.D. (2008). Stop the sores: The making and evaluation of a successful 
social marketing campaign. Health Promotion Practice. Accessed June 9, 2008 at: 
http://hpp.sagepub.com/cgi/rapidpdf/1524839907309376v1. 
 
Varcoe, J. (2004). Assessing the effectiveness of social marketing. Accessed June 9, 
2008 at: http://socialmarketing.co.nz/research/AssSMMay04.pdf. 
 

Community-Based Prevention Marketing (CBPM) 
 

Bryant, C.A., McCormack Brown, K.R., McDermott, R.J., Forthofer, M.S., Bumpus, E.C., 
Calkins, S.A., & Zapata, L.B. (2007). Community-based prevention marketing: 
Organizing a community for health behavior intervention. Health Promotion Practice, 
8(2), 154-163. 
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Bryant, C., Forthofer, M.S., McCormack Brown, K.R., & McDermott, R.J. (2000).  
Community-based prevention marketing. American Journal of Health Behavior, 24(1), 
61-68. 
 
Bryant, C., Forthofer, M., McCormack Brown, K.R., & McDermott, R.J. (1999).  
Community-based prevention marketing. Social Marketing Quarterly, 5(3), 54-59. 

 
Journals 

Social Marketing Quarterly 
Taylor and Francis Group 
325 Chestnut Street, Suite 800 
Philadelphia, PA 19106 
 

Journal of Health Communication 
Taylor and Francis 
325 Chestnut Street, Suite 800 
Philadelphia, PA 19106 
http://www.gwu.edu/~cih/journal/ 
 
 

Conference Opportunities 
 

Social Marketing Training Academy Workshop (previously Pre-Conference) 
June 17 & 18, 2009  Clearwater, FL 
http://www.cme.hsc.usf.edu/smph/ 
 
Social Marketing in Public Health Annual Conference 
June 19 & 20, 2009 Clearwater, FL 
http://www.cme.hsc.usf.edu/smph/  
 
World Social Marketing Conference 
Brighton & Hove City, England 
September 29-30, 2008 
http://tcp-events.co.uk/wsmc/ 
 

 
Graduate Certificate and Field School 

 
Graduate Certificate in Social Marketing and Public Health 
The only one in the United States! 
Go to: http://www.outreach.usf.edu/gradcerts/ 
 
January Field School information can be found at http://www.cme.hsc.usf.edu/fsjan/ 
June Field School information can be found at http://www.cme.hsc.usf.edu/fsjune/  
 

2008 Social Marketing & Public Health Conference Materials 
 
To view and download materials from this and previous conferences go to: 
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http://www.cme.hsc.usf.edu/coph/downloads.html 
 

Internet Resources 
 

Believe in All Your Possibilities program.  http://www.believe-in-all-your-possibilities.org/ 
 
CDCynergy Social Marketing Edition (Version 2):  Turning Point:   
http://tangibledata.com/CDCynergy-SOC/Drive-thru/index.cfm 
 
CDCynergy Emergency Risk Communication: http://www.orau.gov/cdcynergy/ 
CDCynergy Your Guide to Effective Health Communication: 
http://www.orau.gov/cdcynergy/ 
 
Fostering Sustainable Behavior (Doug McKenzie-Mohr): www.cbsm.com  
 
Center for Weight and Health: http://www.cnr.berkeley.edu/cwh/index.html 
 
Obesity Prevention Coordinators Social Marketing Guidebook: 
http://www.cdc.gov/nccdphp/dnpa/socialmarketing/index.htm 

 
Photovoice: http://www.photovoice.com/  
 
Turning Point Social Marketing Collaborative: 
http://www.turningpointprogram.org/Pages/socialmkt.html 
 
National Social Marketing Centre (UK): http://www.nsmcentre.org.uk/ 
 
National Center for National Marketing (USA): http://www.cdc.gov/healthmarketing/ 
 
Social Marketing List Serve: The list serve is a forum for talking about social marketing 
research, practice, and teaching via e-mail.  People participate from across the United 
States and many other countries and represent a variety of disciplines. 
  
To subscribe, send an e-mail message to:  

LISTPROC@LISTPROC.GEORGETOWN.EDU  
 
In the body of the message write:  

subscribe SOC-MKTG (your name) 
and type your actual name in place of “your name.” 
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The VERB™ Campaign:  The Centers for Disease Control and Prevention (CDC) is 
proud to announce the publication of a supplemental issue of the American Journal of 
Preventive Medicine, entitled “The VERB™ Campaign. Not about Health, All about 
Fun:  Marketing Physical Activity to Children.” This supplement is one of the final legacy 
products of the successful VERB Campaign which ended on September 30, 2006. 
  
Eleven articles in this special issue provide extensive details on the behind-the-scenes 
stories of the VERB Campaign, including development of the brand, building 
partnerships with community groups, the experiential marketing strategy, and how the 
VERB Campaign reached ethnic audiences. Evaluation methods and selected results 
are presented along with previously unreported outcomes of the parent campaign, the 
effect of the augmented dose of marketing activities in six communities, and the testing 
of a communication theory underlying the campaign strategy.   
  
The online version of the supplement will be released today, May 19, 2008.  Free 
access to the full series of articles will be available at: http://www.ajpm-
online.net (American Journal of Preventive Medicine, Volume 34, Issue 6, Supplement 
1).   
  
VERBtm It’s What You Do formative research reports:  
http://www.cdc.gov/youthcampaign/research/formative.htm 
 
Additional information about CDC’s VERB Campaign can be found at: 
http://www.cdc.gov/youthcampaign/ 
 

 


