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Bryant, C.A. (1989). Breastfeeding Promotion, Guest Workshop, Nutrition and Food Sciences,
University of Tennessee, Knoxville, Tennessee.
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GRANTS AND CONTRACTS

Center for Social Marketing, Florida Prevention Research Center, and Department of Pediatrics. Social

media’s role in asthma patient care and provider communication networks. USF Health. May 2010 — December

2010. ($41,000)

Center for Social Marketing, Florida Prevention Research Center, and Lee County Natural Resources Division.
Social marketing and boating safety: Boater education program to promote use of personal flotation devices.

Florida Fish and Wildlife Commission and Florida Boating Improvement Program. December, 2008 — December

2010. ($88,000)

Center for Social Marketing. Gulf of Mexico Alliance Environmental Awareness Campaign. Gulf of Mexico
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Alliance Environmental Awareness. ($243,000). October, 2007 - January, 2010.

Center for Social Marketing and Florida Prevention Research Center. Social marketing program to reduce
residential irrigation water use. Southwest Florida Water Management District. January, 2008 — January, 2010.

Bryant, C.A., (Co-Director and Principal Investigator), McDermott, R.J. (Co-director and Co-principal
Investigator), Lindenberger, J. (Co- Investigator) Lefebvre, C. (Co- Investigator), Swanson, M. (Co-Investigator):
Community-based prevention marketing (CBPM). Centers for Disease Control and Prevention, September 30,
2009 — September 29, 2010. ($830,000)

McDermott, R.J., (Principal Investigator), DeBate, R.D. (Co-principal Investigator), Bryant, C.A., (Co-principal
Investigator), Sanders, S. (Co-investigator). The Florida Childhood Obesity Prevention (FCOP) Project. Centers
for Disease Control and Prevention, August 25, 2008 — June 30, 2010. ($526,636)

Bryant, C.A., (Co-director and Principal Investigator), McDermott, R.J. (Co-director and Co-principal
Investigator), Baldwin, J.A. (Co-principal Investigator), DeBate, R.D. (Co-principal Investigator): Community-
based prevention marketing (CBPM). Centers for Disease Control and Prevention, September 30, 2008 —
September 29, 2009. ($870,000)

Bryant, C. A., (Co-director and Principal Investigator), McDermott, R. J. (Co-director and Co-principal
Investigator), Baldwin, J. A., (Co-principal Investigator), & McCormack Brown, K.R. (Co-principal
Investigator): Community-based prevention marketing (CBPM). Centers for Disease Control and
Prevention, September 30, 2007 — September 29, 2008. ($730,000)

Bryant, C. A., (Co-director and Principal Investigator), McDermott, R. J. (Co-director and Co-principal
Investigator), Baldwin, J. A., (Co-principal Investigator), & McCormack Brown, K.R. (Co-principal
Investigator): Community-based prevention marketing (CBPM). Centers for Disease Control and
Prevention, September 30, 2006 — September 29, 2007. ($939,703)

Monaghan, P. (Principal Investigator), Baldwin, J. (Co-Principal Investigator), Bryant, C. A. (Co-
Principal Investigator), Bernard, T. (Co-Principal Investigator), and McDermott, R. J. (Co-Principal
Investigator). Camp Health Aides in Florida’s Citrus Groves. Collaborative for Children, Families, and
Communities. July 2006 — June 2007. ($15,000).

Brown, L. (Principal Investigator) and Bryant, C. A. (Co-Principal Investigator) Disaster Mental Health
Services for the Elderly. USF Collaborative for Children, Families, and Communities. July 2006 — June
2007. ($11,323)

McCormack Brown, K., and Bryant, C. A. Community-Based Strategies for Promoting Physical Activity
through the VERB Program. Centers for Disease Control and Prevention, May 2005 — April 2006.
($128,451)

McDermott R. J. (Principal Investigator), Bryant, C. A. (Co-Principal Investigator), & Coreil, J. (Co-
Principal Investigator Tuberculosis (TB) Cooperative Agreement Program. Southeastern National
Tuberculosis Center, University of Florida, April 2005 — December 2006. ($288,775)

Bryant, C. A., (Co-director and Principal Investigator), McDermott, R. J. (Co-director and Co-principal
Investigator), Forthofer, M.S., (Co-principal Investigator), & McCormack Brown, K.R. (Co-principal
Investigator). Community-Based Prevention Marketing: Building Local Capacity for Disease Prevention
and Health Promotion. Centers for Disease Control and Prevention, September 30, 2005 — September 29,
2006. ($820,000).
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Bryant, C. A., (Co-director and Principal Investigator), McDermott, R. J. (Co-director and Co-principal
Investigator), Forthofer, M.S., (Co-principal Investigator), & McCormack Brown, K.R. (Co-principal
Investigator): Community-based prevention marketing (CBPM). Centers for Disease Control and
Prevention, September 30, 2004 — September 29, 2005. ($720,000)

McDermott, R.J. (Principal Investigator), Bryant, C.A. (Co-Principal Investigator) & Forthofer, M.S. (Co-
Principal Investigator). The Florida Prevention Research Center at the University of South Florida. Centers
for Diseases Control and Prevention, September 30, 1998- September 30, 2003. (Year Six: $ 754,998).

McCormack-Brown, K. (Principal Investigator), Bryant, C.A. (Co-Principal Investigator). 14th Annual
Conference on Social Marketing in Public Health. Centers for Disease Control, Atlanta, Georgia, June 1,
2004 - August 30, 2004 ($15,000)

McDermott, R.J. (Principal Investigator), Bryant, C.A. (Co-Principal Investigator) & Forthofer, M.S. (Co-
Principal Investigator). The Florida Prevention Research Center at the University of South Florida. Centers
for Diseases Control and Prevention, September 30, 1998- September 30, 2004. (Year Five: $764,000).

Bryant, C.A. (P.l.), & McCormack Brown, K.R. (Co-P.1.). Social Marketing in Public Health 13th Annual
Conference. Centers for Disease Control and Prevention, Atlanta, GA, June 2003. ($27,700).

Bryant, C. A. (P.1.) 17" Annual Chronic Disease Prevention and Control Conference. Supplement to Prevention
Research Center Centers for Disease Control and Prevention, April 1, 2002 — September 29, 2002. Bryant, C.A.
($22,500)

Bryant, C.A. (P.1.), & McCormack Brown, K.R. (Co-P.1.). Social Marketing in Public Health Twelfth Annual
Conference. Centers for Disease Control and Prevention, Atlanta, GA, June 2002. ($35,000).

McCormack Brown, K.R. (P.l.) & Bryant, C.A. (P.1.). Obesity Prevention Training and Technical
Assistance — Supplement to the Prevention Research Center core. Centers for Disease Control and
Prevention, Atlanta, GA. February 1, 2001 — September 29, 2002 ($28,157.00).

Bryant, C.A. (P.l.), & McCormack Brown, K.R. (Co-PI). Reducing the Burden of Arthritis and Other
Rheumatic Conditions among African Americans. Florida Department of Health. August 1, 2001 — July 31,
2002 ($31,889).

Bryant, C.A. (P.1.), & McCormack Brown, K.R. (Co-P.l.). Social Marketing in Public Health Eleventh
Annual Conference. Centers for Disease Control and Prevention, Atlanta, GA, 2001. ($30,000).

Clark, L. (P.1.), Flocks, J. (Co-P.1.), Bryant, C.A. (Co-Investigator). Community-based Environmental
Health Intervention, National Institute of Environmental Health Sciences, NIH, Research Triangle Park,
NC, University of Florida, 2000-2001. ($246,655).

Bryant, C.A. (P.1.), & McCormack Brown, K.R. (Co-PI). Reducing the Burden of Arthritis and Other
Rheumatic Conditions among Hispanics in Florida. Florida Department of Health. August 1, 2000 — July 31,
2001 ($40,000).

Bryant, C.A. (P.1.), & McCormack Brown, K.R. (Co-P.l.). Social Marketing in Public Health Tenth Annual
Conference. Centers for Disease Control and Prevention, Atlanta, GA., 2000. ($10,000).
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McDermott, R.J. (P.1.), Bryant, C. A. (Co-Pl), Forthofer, M.S. (Co-P.1.), & McCormack Brown, K.R.
(Co-P.1.). Community-Based Prevention Marketing: Building Local Capacity for Disease Prevention and
Control. October 1, 1999 - September 30, 2000 ($420,000).

Bryant, C.A. (P.1.), & McCormack Brown, K.R. (Co-P.l.). Social Marketing in Public Health Ninth Annual
Conference. Centers for Disease Control and Prevention, Atlanta, GA, 1999. ($5,000).

Mahan, C. (P.l.), Figg, M. (Co-P.l.), Forthofer, M.S.(Co-P.1.) & Bryant, C.A. (Co-P.1.). Covering Kids.
Robert Wood Johnson Foundation, 1999 — 2000. ($1,478, 571 and State of Florida match, $2,100,000).

McDermott, R.J. (P.1.), Bryant, C. (Co-P.l.), Forthofer, M.S. (Co-P.l.), & McCormack Brown, K.R. (Co-
P.1.). Community-Based Prevention Marketing: Building Local Capacity for Disease Prevention and
Control. October 1, 1998 - September 30, 1999 ($350,000).

Albrecht, T. (P.I1.) & Bryant, C. A. (Co-PIl). The National Social Marketing Training Center. Centers for
Disease Control, October 1998 — September 1999. ($300,000).

Bryant, C. A. (P. I.) & Albrecht, T. (Co-P.l.). Development of the Social Marketing Quarterly. Centers
for Disease Control, October 1998 — September 1999. ($57,000).

Bryant, C. A. (Co-Pl), Terrance Albrecht (Co-PI) and Ginger Phillips (Co-PI). Support for the Eighth
Annual Social Marketing in Public Health Conference. Centers for Disease Control and Prevention, 1998.
($35,000).

Bryant, C. A. (P. 1.) & Albrecht, T. (Co-P.1.). Development of the Social Marketing Quarterly. Centers
for Disease Control, October 1997 — September 1998. ($39,000).

Albrecht, T. (P.l.) & Bryant, C. A. (Co-PI). The National Social Marketing Training Center. Centers for
Disease Control, October 1997 — September 1996. ($342,240).

McCormack Brown, K.R. (P.1.), Bryant, C. (Co-P.l.), Forthofer, M. (Co-P.l.), Perrin, K.M. (Co-P.1.), &
Quinn, G. (Co-P.1.). Social Marketing Plan to Increase Breast and Cervical Cancer Screening: Strategy and
Materials Development Phase, State of Florida Department of Health (campaign and materials
development phase, and photo essay exhibit), June - November 1997 ($123,000).

Bryant, C. (P.l.), Forthofer, M. (Co-P.1.), McCormack Brown, K.R. (Co-P.l.), Perrin, K.M. (Co-P.1.), &
Quinn, G. (Co-P.1.). Social Marketing Breast and Cervical Cancer Screening Project, State of Florida
Department of Health (planning formative research & strategy formation), February - June, 1997
($113,000).

McCormack Brown, K.R. (PI), Forthofer, M.S. (Co-Pl), Bryant, C.A., (Co-Pl), Perrin, K.M. (Co-PI), &
Quinn, G.P. (Co-PI). Social Marketing Plan to Increase Breast and Cervical Cancer Screening:
Implementation and Evaluation Phase, Florida Department of Health, Tallahassee, Florida, July

1997 -- November 1997. ($100,000)

Bryant, C. A. (P.1.), Terrance Albrecht (Co-Pl) and Ginger Phillips (Co-PI) Support for the Seventh Annual
Social Marketing in Public Health Conference. Centers for Disease Control and Prevention, 1997. ($35,000).
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Bryant, C.A. (P.1.), and Lindenberger, J. H.(Co-P.1.). National WIC Breastfeeding Promotion Project.
United States Department of Agriculture. 1996- 1999. ($516,000).

Bryant, C. A. (P.1.) & Terrance Albrecht (Co-PI). Development of the Social Marketing Quarterly. Centers
for Disease Control. 1996 - 1997. ($39,000).

Albrecht, T. (P.l1.) & Bryant, C. A. (Co-PIl). The National Social Marketing Training Center. Centers for
Disease Control, October 1996 — September 1997. ($230,000).

Bryant, C. A. (P.1.), Terrance Albrecht (Co-P.l.) and Ginger Phillips (Co-P.l.) Support for the Sixth
Annual Social Marketing in Public Health Conference. 1996. Centers for Disease Control. ($30,000).

Bryant, C. A. (P.1.) & Terrance Albrecht (Co-P.l.). Development of the Social Marketing Quarterly.
Centers for Disease Control. 1995 - 1996. ($40,400).

Bryant, C.A. (P.1.). North Carolina WIC Marketing Study. North Carolina Department of Environment,
Health and Natural Resources. August, 1995 - 1996. ($68,000.)

Bryant, C.A. (P. I.) & Lindenberger, J.H. (Co-P.1.). Georgia WIC Marketing Project. Georgia Department of
Health. 1995-1996. ($115,000).

Bryant, C.A. (P.l.), & Phillips, G. (Co- P.1.). Social Marketing in Public Health Fifth Annual
Conference. Centers for Disease Control, 1995. ($35,000).

Bryant, C.A. (P.l.). Pasco County Health Department Services Utilization Study. Pasco County Health
Department. April 1994 - April 1995 ($1000 plus direct employment of two graduate students.)

Bryant, C. A. (P. I.). Indiana WIC Marketing Study. Indiana Department of Health. February 1995 to August
1995 ($30,000)

Bryant, C.A. (P.1.), . Texas Early Childhood Intervention Marketing Study. Texas Interagency Council on
Early Childhood Intervention. October, 1993- August, 1994. ($125,00).

Bryant, C. A. (P.1.), Mclllwain, H (Co-P.1.) Osteopenia in Abused and Neglected Children. SmithKline
Beecham, July 1993 - June 1994. ($7,000)

Bryant, C. A. (P.1.) Social Marketing Plan for Breast and Cervical Cancer Screening. Kentucky Department
of Human Resources. October 1994 to February 1995. ($60,000)

Bryant, C. A. (P. I.), Jeffers, Dee (Co-P.1.) Florida Plan for Prevention and Early Intervention, Developmental
Disabilities Council. July 1- June 30, 1994. Florida Developmental Disabilities Council. ($17,000.)

Bryant, C. A. (P. I.). MCHB Technical Assistance. October - June, 1994. Maternal Child Health Bureau, HRSA,
DHHS. ($13,000)

Bryant, C.A. (P.1.) & Phillips, G. Social Marketing in Public Health Fourth Annual Conference. Centers
for Disease Control, 1994. $30,000.
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Bryant, C.A. (P. I.) & James Lindenberger (Co-P.l1.). "Texas WIC Marketing Project”. Texas Department of
Health. March, 1993 - September, 1995. ($398,000)

Bryant, C.A. (P. I.). MCHB Technical Assistance. Evaluation research as well as management of Best Start
Breastfeeding Promotion Clearinghouse, and editing Connections newsletter. Maternal and Child Health Bureau,
HRSA, DHHS. October - June, 1993 ($60,000)

Bryant, C.A. (P.l.), & Phillips, G. (Co-P.l.). Social Marketing in Public Health Third Annual Conference.
Centers for Disease Control, 1993. ($30,000).

Bryant, C. A. (P. 1.) MCHB Technical Assistance. Maternal and Child Health Bureau, HRSA, DHHS. October -
June, 1992 ($60,000).

Bryant, C.A. (P.l.), and Phillips, G. (Co-P.l.). Social Marketing in Public Health Second Annual
Conference. Centers for Disease Control, 1992. ($30,000).

Bryant, C.A., (P.1.) Gulitz, E. (Co-P.1.), Marty, P.,(Co-P.l.) McDermott, R. J., Jeffers, D., Lopez, G.
Coulter, M.. Formative Research for the Florida Prevention of Developmental Disabilities Project. Florida
Developmental Disabilities Planning Council, 1992. ($79,184).

Bryant, C.A. (P. I.) & Lindenberger, J.H. (Co-P.1.). Texas WIC Marketing Project. Texas Department of Health.
March 1994 — September 1995. ($398,000)

Bryant, C. A. (P.1.). MCHB Technical Assistance. Maternal and Child Health Bureau, HRSA, DHHS. October -
June, 1991. ($60,000)

Bryant, C. A. (P.1.). Best Start Evaluation. Lexington Fayette County Health Department, 1989-1990. ($15,600).

Bryant, C. A. (P.1.). Best Start Public Service Announcements. Georgia Office of Nutrition, Georgia Department
of Health, 1990. ($40,000).

Bryant, C. A. (P.1.). Best Start Educational Videotape. Tennessee SPRANS Project, Tennessee Department of
Health, 1989- 1990. ($10,000).

Bryant, C. A. (P.1.). Best Start print materials. Kentucky WIC Program, 1989-1990.($10,000).

Bryant,C.A. (P.l.) & Coreil, J. (Co-P.1.). Best Start Training materials development. Florida Department of
Health and Rehabilitative Services, 1990. ($52,500).

Bryant, C.A. (P.1.), Southeast Regional Breastfeeding Promotion Program. Lexington-Fayette County
Health Department, 1989-1990. ($32,640).

Bryant, C.A. (P.1.), Cardiovascular Risk Reduction Project. Kentucky Department of Health and Human
Resources, 1987-1988. ($24,944).

Bryant, C.A. (P.l.), Teenage Pregnancy Prevention Demonstration Project. Kentucky Department of
Human Resources, 1986-1987. ($55,000).

42



Bryant, C.A. (P.1.), Teen Education Leadership Program. Kentucky Department of Human Resources,
1986-1987. ($30,000)

Bryant, C.A. (P.l.), . Arthritis Control Project. Kentucky Department for Human Resources, 1985- 1987.
($85,000 per year)

Bryant, C.A. (P.1.), Health Action Project. Kentucky Department for Human Resources, 1984 - 1985.
($20,000).

Bryant, C.A. (P.l.), Family Life Education Prevention Health Initiative Grants. Kentucky Department for
Human Resources, 1983 - 1985. ($120,00).

Bryant, C.A. (P.1.), Family Life Education for Adolescents Program . Office for Adolescent Pregnancy
Programs, Department of Health and Human Services, 1983. ($150,000).

Bryant, C.A. (P.l.), Community Youth Health Education Program. Kentucky Department for Human
Resources, 1983. ($50,000).

UNIVERSITY SERVICE CONTRIBUTIONS

Member, Faculty Affairs Committee, College of Public Health (2006- present)

Chair, Appointments, Promotion and Tenure, Community and Family Health (2004-present)
Member, Curriculum Committee, Community and Family Health (2006- present)

Member, Healthy Together Initiative, International Programs (2007)

Member, Search Committee for Chair of Health Policy and Management (2007)

Chair, Accountability Committee, College of Public Health (2006)

Member, Search Committee for Associate Dean of Research, College of Public Health (2005)
Member, Prevention Work Group, HSC Strategic Planning Initiative (2004)

Member, College of Public Health Research Office Advisory Group (2004)

Chair, Library Subcommittee, Phi Beta Kappa Faculty Group, 2001 - present

Member, Phi Beta Kappa Faculty Group, 2000- present

Reviewer for Undergraduate Research Competition, 2000-2001

Reviewer for Master’s Thesis Award, 2000-2001

Member, Teaching Effectiveness Committee, 1997-1999
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Reviewer for the 1997 TIPS Health Sciences Award.

Co-Chair, Faculty Affairs (2001)

Member, Faculty Assembly Steering Committee (2001)

Member, Research (1999- 2000)

Member, Appointments, Tenure and Promotion (1998- present)

Member, Search Committee for Community and Family Health Department Chair (2003)
Member, Search Committee for Health Policy and Management, Assistant Professor (1998)
Member, Search Committee for Health Policy and Management, Professor (1996-7)
Member, MPH Practice Program (1996-1998)

Member, Cultural Diversity Committee (1996-1997)

Chairperson, Social Marketing and Public Health Conference and Field School Planning Committee (1990
— present)

Member, Long Range Planning Committee (2000-2001)

Member, Appointment, Promotion and Tenure Committee (1997 to present)
Member, Research Committee (1996-1997, 1999-2001).

Member, Market Equity Study Committee (1999)

Member, Curriculum Committee (1996-1997, 1998-1999)

Chairperson, Curriculum Committee (1996-1997)

Member, Student Affairs (1997-1998)

Member, Search Committee for Health Education Faculty (1996)

Member, Search Committee for Maternal and Child Health Faculty (1996)
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